IN THE SUPREME COURT OF MISSISSIPPI
NO. 89-R-99018 SCT

IN RE: RULES OF PROFESSIONAL CONDUCT

ORDER

This matter has come before the Court on The Mississippi Bar's Petition for Adoption of Proposed Rules
7.6(a) and (b), Mississppi Rules of Professonad Conduct, filed January 21, 1998 and The Mississppi Bar's
Amended Petition for (a) Adoption of Proposed Rule 7.6(a) and (b), Missssppi Rules of Professiona
Conduct and (b) Adoption of Rule 7, Mississippi Rules of Professond Conduct, in Accordance with Fina
Judgment in Schwartz v. Welch, filed January 15, 1999. Specificdly, the Bar seeks the amendment of Rule
7.6 to dlow limited communication by atorneys of areas of the practice of law in which they have been
certified or desgnated for specidization, and to reconcile the text of Rule 7 with the final judgment rendered
inSchwartz v. Welch, 890 F. Supp. 565 (S.D. Miss. 1996), in which portions of the rule were declared
uncondtitutional. Having considered the petitions, the Court finds that the amendments proposed will
promote the fair and efficient adminigtration of justice in the Sate and that the relief sought should be
granted.

IT 1ISTHEREFORE ORDERED that Rule 7 of the Mississppi Rules of Professona Conduct be and the
same are hereby amended to read as set forth in Exhibit "A" hereto, such amendment to be effective upon
entry of thisorder.

IT ISFURTHER ORDERED that the Clerk of this Court shal spread this Order on the minutes of the
Court and forward atrue certified copy of this Order to West Publishing Company for publication in the
Southern Reporter, Mississippi Cases and the Mississippi Rules of Court.

SO ORDERED, thisthe day of February, 1999.




EDWIN LLOYD PITTMAN, PRESIDING JUSTICE,

FOR THE COURT

MCRAE, J. WOULD DENY THE PETITION

EXHIBIT "A" TO ORDER AMENDING RULES 7.1 THROUGH 7.7 OF THE MISSISSIPPI RULES
OF PROFESSIONAL CONDUCT

As amended, the Rule 7 (Rules 7.1 through 7.7 inclusive) Missssppi Rules of Professond Conduct, and
the Comments thereto shdl read as follows.

INFORMATION ABOUT LEGAL SERVICES
RULE 7.1 COMMUNICATIONS CONCERNING A LAWYER'SSERVICES

A lawyer shdl not make or permit to be made afase, mideading, deceptive or unfair communication about
the lawyer or the lawyer's services. A communication violatesthisruleif it:

(@ Contains amaterid misrepresentation of fact or law or omits afact necessary to make the statement
conddered as awhole not materidly mideading;

(b) Islikely to create an unjustified expectation about results the lawyer can achieve or states or implies that
the lawyer can achieve results by means that violate the Mississppi Rules of Professona Conduct or other
law,

Comment

This Rule governs dl communications about alawyer's services, including advertisng permitted by Rule 7.2.
Whenever means are used to make known alawyer's services, satements about them shal be truthful.

The prohibition in paragraph (b) discussing comparisons that cannot be factualy substantiated would
preclude a lawyer from representing that he or she (or his or her law firm) is"the best,” "one of the bet” or
"one of the mogst experenced” in aparticular field of law.



RULE 7.2 ADVERTISING

(& All advertisements and written communications pursuant to these Rules shal include the name of at least
one lawyer or the lawyer referrd service respongible for their content. The term " public communication™
includes, but is not limited, to communication by means of television, radio, motion picture, newspaper,
periodical, book, sign, display, directory, professiona card, letterhead, listing or through written
communication not invliobing solicitation as defined in Rule 7.3.

(b) A lawyer who advertises a specific fee or range of fees for a particular service shal honor the advertised
fee or range of feesfor at least 90 days unless the advertisement specifies alonger period; provided that for
advertisements in the yellow pages of telephone directories or other media not published more frequently
than annudly, the advertised fee or range of fees shdl be honored for no less than one year following
publication.

(c) A lawyer shal not advertise services under a name that violates the provisons of Rule 7.7.

(d) No lawyer shdl directly or indirectly pay dl or apart of the cost of an advertisement by alawyer not in
the same firm unless the advertisement discloses the name and address of the nonadvertising lawyer, the
relaionship between the advertisng lawyer and the nonadvertisng lawyer, and whether the advertising
lawyer may refer any case received through the advertisement to the nonadvertisng lawyer.

(e) Thefollowing information in advertisements and written communications shal be presumed not to violate
the provisons of Rule 7.1:

(1) Subject to the requirements of this Rule and Rule 7.7, the name of the lawyer or law firm, alising
of lawyers associated with the firm, office addresses and telephone numbers, office and telephone
service hours, and a designation such as "atorney” or "law firm."

(2) Date of admission to The Mississippi Bar and any other Bars and alisting of federa courts and
jurisdictions other than Missssppi where the lawyer is licensed to practice.

(3) Foreign language ability.
(4) Prepaid or group legd service plans in which the lawyer participates.
(5) Acceptance of credit cards.

(6) Feefor initia consultation and fee schedule, subject to the requirements of paragraphs (b) of this
Rule.

(7) A ligting of the name and geographic location of alawyer or law firm as a ponsor of a public
service announcement or charitable, civic or community program or event.

(f) Nothing in this Rule prohibits alawyer or law firm from permitting the indluson in law ligs and law
directoriesintended primarily for the use of the legd professon of such information as has traditionally been
included in these publications.

(9) Thelawyer shdl retain acopy or recording for five (5) years after itslast dissemination dong with a



record of when and where it was used. A copy or recording of an advertisement or written or recorded
communication shdl be submitted to the Office of Generd Counsdl of the Missssppi Bar (hereinafter
referred to as"OGCMB") in accordance with the provisons of Rule 7.5, upon General Counsdl's request.

(h) The lawyer shdl not give anything of vaue to a person for recommending the lawyer's services, except
that alawyer may pay the reasonable cost of advertisng or awritten or recorded communication permitted
by these Rules and may pay the usud charges of alawyer referrd service or to other lega service
organization.

Comment

To assst the public in obtaining legd services, lawyers should be dlowed to make known their services not
only through reputation but aso through organized information campaigns in the form of advertisng. The
public's need to know about legd services can be fulfilled in part through advertisng which provides the
public with useful, factua information about legd rights and needs and the availability and terms of legd
sarvices from aparticular lawyer or law firm. This need is particularly acute in the case of persons of
moderate means who have not made extensive use of lega services. Nevertheless, certain types of
advertisng by lawyers create the risk of practices that are mideading or overreaching and can create
unwarranted expectations by laymen untrained in the law. Such advertisng can also adversdly affect the
public's confidence and trust in our judicid system.

This Ruleisincluded in order to balance the public's need for useful information, the state's need to ensure a
system by which justice will be administered fairly and properly, and the state's need to regulate and

monitor the advertising practices of lawvyers, with alawyer'sright to advertise the availability of the lavyer's
sarvices to the public. This Rule permits public dissemination of information concerning alawyer's name or
firm name, address, and telephone number; the kinds of services the lawyer will undertake; the basis on
which the lawyer's fees are determined, including prices for specific services and payment and credit
arangements, lawyer's foreign language ability; names of references and, with their consent, names of
clients regularly represented; and other factud information that might invite the attention of those seeking
legd assstance.

Neither this Rule or Rule 7.4 prohibits communications authorized by law, such as notice to members of a
classin class action litigation.

This Rule applies to advertisements and written communications directed at prospective clients and
concerning alawyer's or law firm's availability to provide legd services. The Rule does not gpply to
communications between lawyers, including brochures used for recruitment purposes.

Paying Othersto Recommend a Lawyer. A lawyer is dlowed to pay for advertisng permitted by this
Rule, but otherwise is not permitted to pay or provide other tangible benefits to another person for
procuring professona work. However, alegd aid agency or prepaid legd services plan may pay to
advertise legd services provided under its auspices. Likewise, alawyer may participate in lawyer referra
programs and pay the usua fees charged by such programs. Paragraph (g) does not prohibit paying regular
compensation to an assstant, such as secretary or advertising consultant, to prepare communications
permitted by this Rule.



RULE 7.3 DIRECT CONTACT WITH PROSPECTIVE CLIENTS

(@ A Lawyer shdl not by in-person or live telephone contact solicit professond employment from a
prospective cient with whom the lawyer has no family, close persond, or prior professond relationship
when asgnificant motive of the lawvyer's doing S0 isthe lawyer's pecuniary gain.

(b) A lawyer shdl not solicit professona employment from a prospective client by written or recorded
communication or by in-person or telephone contact even when not otherwise prohibited by paragraph (),
if:

(1) Prospective client has made known to the lawyer the desire not to be solicited by the lawyer or
(2) The solicitation involves coercion, duress or harassment.

(©) A rewritten or recorded communication from a lawyer soliciting professond employment from a
prospective client known to bein need of lega servicesin a particular matter, with whom the lawyer has no
family, close persond, or prior professond rdationship, shal include the words, "solicitation materid™ on
the outsde envelope or a the beginning and ending of any recorded communication.

(d) Notwithstanding the prohibitions of paragraph (a), alawyer may participate with a prepaid or group
legal service plan operated by an organization not owned or directed by the lawyer which usesin-person or
telephone contact to solicit memberships or subscriptions for the plan from persons who are not known to
need lega servicesin a particular matter covered by the plan.

Comment

Thereisapotentia for abuse inherent in direct in-person or live telephone contact by alawyer with a
prospective client known to need legdl services. These forms of contact between alawyer and a
prospective client subject the layperson to the private importuning of the trained advocate in a direct
interpersonal encounter. The prospective client, who may aready fed overwhelmed by the circumstances
giving rise to the need for legd services, may find it difficult to fully evauate dl available dternatives with
reasoned judgment and appropriate self-interest in the face of the lawyer's presence and insstence upon
being retained immediately. The Stuation is fraught with the possibility of undue influence, intimidation, and
over-reaching.

This potentia for abuse inherent in direct in-person or live telephone solicitation of progpective clients
judtifies its prohibition, particularly snce lawyer advertisng and written and recorded communication
permitted under Rule 7.2 offer dternative means of conveying necessary information to those who may be
in need of legd services. Advertisng and written and recorded communications which may be mailed or
auto-dided make it possible for a prospective client to be informed about the need for lega services, and
about the qudifications of available lawyers and law firms, without subjecting the prospective client to direct
in-person or telephone persuasion that may overwhelm the client's judgment.

The use of genera advertising and written and recorded communications to transmit information from
lawyer to prospective client, rather than direct in-person or live telephone contact, will help to assure that
the information flows cleanly as well as fredy. The contents of advertisements and communications



permitted under Rule 7.2 are permanently recorded so that they cannot be disputed and may be shared
with others who know the lawyer. This potentid for informa review isitsdf likely to help guard against
gatements and clams that might condtitute false and mideading communicationsin violation of Rule 7.1. The
contents of direct in-person or live telephone conversations between alawyer to a prospective client can be
disputed and are not subject to third party scrutiny. Consequently, they are much more likely to approach
(and occasiondly cross) the dividing line between accurate representations and those that are false and
mideading.

Thereisfar lesslikeihood that alawyer would engage in abusive practices againg an individua with whom
the lawyer has a prior persond or professond reationship or where the lawyer is motivated by
condderation other than the lawyer's pecuniary gain. Consequently, the genera prohibition in Rule 7.3(a)
and the requirements of Rule 7.3(c) are not gpplicable in those Stuations.

But even permitted forms of solicitation can be abused. Thus, any solicitation which containsinformation
which isfdse or mideading within the meaning of Rule 7.1, which involves coercion, duress or harassment
within the meaning of Rule 7.3(b)(2), or which involves contact with a prospective client who has made
known to the lawyer adesire not to be solicited by the lawyer within the meaning of Rule 7.3(b)(1) is
prohibited. Moreover, if after sending aletter or other communication to a client as permitted by Rule 7.2,
the lawyer receives no response, any further effort to communicate with the prospective client may violate
the provisons of Rule 7.3(b).

ThisRuleis not intended to prohibit alawyer from contacting representatives of organizations or groups that
may be interested in establishing a group or prepaid legd plan for their members, insureds, beneficiaries or
other third parties for the purpose of informing such entities of the availability of and details concerning the
plan or arangement which the lawyer or lawyer's firm iswilling to offer. This form of communication is not
directed to a progpective client. Rather, it is usualy addressed to an individud acting in afiduciary capecity
seeking a supplier of legdl services for others who may, if they choose, become prospective dlients of the
lawyer. Under these circumstances, the activity which the lawyer undertakes in communicating with such
representatives and the type of information transmitted to the individud are functionaly smilar to and serve
the same purpose as advertisng permitted under Rule 7.2.

The requirement in Rule 7.3(c) that certain communications be marked " Solicitation Materid” does not
apply to communications sent in response to requests of potential clients or their ookespersons or
sponsors. Generd announcements by lawyers, including changes in personnd or office location do not
condtitute communications soliciting professona employment from a client known to be in need of legd
sarvices within the meaning of thisRule.

Paragraph (d) of this Rule would permit an attorney to participate with an organization which uses persona
contact to solicit members for its group or prepaid lega service plan, provided thet the persond contact is
not undertaken by any lawyer who would be a provider of legd services through the plan. The organization
referred to in paragraph (d) must not be owned by or directed (whether as manager or otherwise) by any
lawyer or law firm that participates in the plan. For example, paragraph (d) would not permit alawyer to
create an organization controlled directly or indirectly by the lawvyer and use the organization for the in-
person or telephone solicitation of lega employment of the lawyer through membershipsin the plan or
otherwise. The communication permitted by these organizations aso must not be directed to a person
known to need legd servicesin a particular matter, but is to be designed to inform potentia plan members



generdly of another means of affordable lega services. Lawyers who participate in alegd service plan must
reasonably assure that the plan sponsors are in compliance with Rules 7.1, 7.2 and 7.3(b). See Rule 8.4(a).

Code Comparison

DR 2-104(A) provided with certain exceptions that "[a] lawyer who has given in-person unsolicited advice
to alayperson that he should obtain counsel or take legd action shdl not accept employment resulting from
that advice. . ." The exceptionsinclude DR 2-104(A)(I), which provided that alawyer "may accept
employment by a close friend, relative, former client (if the advice is germane to the former employment), or
one whom the lawyer reasonably believesto be aclient.” DR 2-104(A)(2) through DR 2-104(A)(5)
provided other exceptions reating, respectively, to employment resulting from public educationd programs,
recommendation by alega assstance organization, public speaking or writing and representing members of
acdlassin dass action litigation.

RULE 7.4 LEGAL SERVICE INFORMATION

(a) Each lawyer or law firm that advertises his, her or its availability to provide legd services shdl have
avalable in written form for ddlivery to any potentid client:

(1) A factua statement detailing the background, training and experience of each lawyer or law firm.

(2 If thelawyer or law firm claims specid expertise in the representation of clientsin specia matters
or publicly limits the lawyer's or law firm's practice to specid types of cases or clients, the written
information shall set forth the factud details of the lawyer's experience, expertise, background, and
training in such matters.

Further, any advertisement or written communication shdl advise any potentid client of the availability
of the above information by prominently displaying in al such advertissments and communications the
following notice: FREE BACKGROUND INFORMATION AVAILABLE UPON REQUEST.

(b) Whenever a potentid client shal request information regarding a lawyer or law firm for the purpose of
meaking a decision regarding employment of the lawyer or law firm:

(1) The lawyer or law firm shdl promptly furnish (by mail if requested) the written information
described in paragraph (8) of thisRule.

(2) The lawyer or law firm may furnish such additiond factua information regarding the law firm
deemed vauable to assst the client.

(c) A copy of dl information furnished to clients by reason of this Rule shdl be retained by the lawyer or
law firm for a period of five years after the last regular use of the information.

(d) Any factua statement contained in any advertissment or written communication or any information
furnished to a prospective client under this Rule shdl not:



(1) Bedirectly or inherently false or mideading;
(2) Be potentidly fase or mideading;

(3) Fall to disclose materid information necessary to prevent the information supplied from being
actudly or potentidly fase or mideading;

(4) Be unsubgtantiated in fact; or
(5) Be unfair or deceptive.

(€) Upon reasonable request by The Mississippi Bar, alawyer shdl promptly provide proof that any
gatement or clam made in any advertisement or written communication, as well as the information furnished
to a prospective client as authorized or required by these Rules, isin compliance with paragraph (d) above.

(f) A gatement and any information furnished to a prospective client, as authorized by paragraph (a) of this
Rule, that alawyer or law firm will represent adlient in aparticular type of matter, without appropriate
qudification, shal be presumed to be mideading if the lawyer reasonably believes that alawyer or law firm
not associated with the originally retained lawyer or law firm will be associated or act as primary counsd in
representing the client. In determining whether the statement is mideading in this respect, the history of prior
conduct by the lawyer in Smilar matters may be consdered.

Comment

Consumers and potentia clients have aright to receive factud, objective information from lawyers who are
advertisng their availability to handle legd matters. The Rule provides that potentid clients may request
such information and be given an opportunity to review that information without being required to cometo a
lawyer's office to obtain it. Salection of appropriate counsd is based upon a number of factors. However,
selection can be enhanced by potentid clients having factua information at their disposa for review and
comparison.

RULE 7.5 EVALUATION OF ADVERTISEMENTS

(@ A lawyer may obtain an advisory opinion concerning the compliance of a contemplated advertisement or
communication with these Rules in advance of disseminating the advertisement or communication by
submitting the materia and fee specified in paragraph (b) to the Office of Generd Counsd of the

Missssppi Bar (OGCMB) at least forty-five days prior to such dissemingtion. If the OGCMB finds thet the
advertisement or communication complies with these rules, the lawyer's voluntary submission shall be
deemed to satisfy the submisson requirement set forth in paragraph (b) of thisRule.

(b) A submission with OGCMB as permitted by paragraph (a) shal consst of:

(1) A copy of the advertisement or communication in the form or formsin which it isto be



disseminated (e.g., videotapes, audiotapes, print media, photographs of outdoor advertisng);
(2) A transcript, if the advertisement or communication is on videotape or audiotape;

(3) A gatement listing dl mediain which the advertissment or communication will appear, the
anticipated frequency of use of the advertissement or communication in each medium in which it will
gppear, and the anticipated time period during which the advertisement or communication will be
used; and

(4) A fee of twenty-five dollars per submission of advertissment or communication made payable to
The Missssppi Bar. Thisfee shdl be used only for the purposes of evauation and review of
advertisements under these Rules and for the related purposes of enforcing these rules. A "submission
of advertisement” is defined as each advertisement unless the same advertisement is to be used for
print and eectronic media utilizing the same script.

(c) The OGCMB shdl evduate al advertisements and communications submitted with it pursuant to this
Rule for compliance with the applicable requirements sat forth in this Rule. The OGCMB shdll render its
advisory opinion within forty-five days of recaipt of afiling unlessthe OGCMB determinesthat thereis
reasonable doubt that the advertisement or communication isin compliance with the Rules and that further
examinaion is warranted but such evauation cannot be completed within the forty-five day time period, and
30 advise the filing lawyer within the forty-five day time period. In the laiter event, the OGCMB shdll
complete its review as promptly as the circumstances reasonably alow. If the OGCMB does not send any
correpondence or notice to the lawyer within forty-five days, the advertisement or communication will be
deemed approved.

(d) If requested to do so0 by the OGCMB, the requesting lawyer shall submit information to substantiate
representations made or implied in that lawyer's advertisement or communication.

(€) When the OGCMB determines that an advertisement or communication is not in compliance with the
applicable Rules, the OGCMB shdl advise the lawyer that dissemination or continued dissemination of the
advertisement or communication may result in professond discipline.

(f) A finding by the OGCMB of ather compliance or noncompliance shal not be binding in grievance
proceedings, but may be offered as evidence.

(9) If achange of circumstances occurring subsequent to the OGCMB's evauation of an advertisement or
communication raises a subgtantia possibility that the advertissment or communication has become false or
mideading as aresult of a change in circumstances, the lawyer shdl promptly refile the advertisement or a
modified advertisement with the OGCMB dong with an explanation of the change in circumstances and a
fee of twenty dollars per "submission of advertisement or communication.”

Comment

This Rule has adud purpose: to enhance the court's and the bar's ability to monitor advertisng practices for
the protection of the public and to assst members of the Bar to conform their advertisements to the
requirements of these Rules. This Rule gives lawyers the opportunity to submit their advertisements and
other communications. In such event, the OGCMB will advise thefiling lawyer in writing whether the
advertisement appears to comply with the Rules. The OGCMB's opinion will be advisory only, but may be



consdered as evidence of agood faith effort to comply with these Rules. A lawvyer who wishes to be able
to rdy on the OGCMB's opinion as demongrating the lawyer's good faith effort to comply with these Rules
has the respongbility of supplying the OGCMB with al information materia for a determination of whether
an advertisement or communication is false or mideading.

RULE 7.6 COMMUNICATION OF CERTIFICATION OR DESIGNATION

(@ A lawyer may communicate the fact that he or she has been certified or desgnated in afield of law by a
named organization or authority, but only if that certification or designation is granted by an organization or
authority whose specidty certification or designation program is accredited by the American Bar
Asociation. Notwithgtanding the provisons of this Rule, alawyer may communicate the fact that heis
certified or designated in a particular field of law by a named, non-American Bar Association organization
or authority, but must disclose such fact and further disclose that there is no procedure in Mississippi for
approving certifying or designating organizations and authorities.

(b) Notwithstanding the provisons of Rule 7.6(a), alawyer may state or imply as follows:

1. A lawyer who is admitted to engage in patent practice before the United States Patent and
Trademark Office may use the designation "patent attorney” or a substantialy smilar designation; or

2. A lawyer engaged in admiraty practice may use the designation "admirdty,” "proctor in admiraty"
or asubgantidly smilar desgnation.

Comment

Rule 7.6(a) permits alawyer to communicate that alawyer has been certified or designated as a specidist in
afidd of law when the American Bar Association has accredited the organization's or authority's speciaty
program to grant such certification or designation. Certification or designation procedures imply that an
objective entity has recognized alawyer's higher degree of specidized ability than is suggested by generd
licensure to practice law. Those objective entities may be expected to apply standards of competence,
experience and knowledge to ensure that the lawyer's recognition as a specidist is meaningful and reiable,
In order to ensure that the consumers can obtain access to useful certification or designation information, the
name of the certifying or designating organization or other agency must be included in any communication
regarding the certification or designation. See Peel v. Attorney Registration & Disciplinary Com., 496
U.S. 91110 S. Ct. 2281, 210 L. Ed. 2d 83 (1990).

However, even though this Rule permits alawyer to communicate that alawyer has been certified or
designated as a specidig in the field of law when the American Bar Association has accredited the
organization's or authority's speciaty program, alawyer may communicate the fact that heis certified or
designated in afidd of law by a named, non-American Bar Association accredited organization or authority,
provided such fact is disclosed and further disclosure is made that there is no procedure in Mississippi for
approving certifying or designating organizations and authorities.

Recognition of specidization in patent mattersis a matter of law and established policy of the Patent and
Trademark Office, asreflected in Rule 7.6(b)(1).



Rule 7.6(b)(2) recognizes that the designation of admirdty practice has along hitoricd tradition associated
with maritime commerce and the federa courts.

RULE 7.7 FIRM NAMESAND LETTERHEADS
(@ A lawyer shdl not use afirm name, letterhead, or other professona designation that violates Rule 7.1.

(b) A lawyer shdl not practice under atrade or fictitious name or a name that is mideading as to the identity
of the lawyer or lawyers practicing under such name. A lawyer in private practice may use the term "legd
clinic* or "legd services' in conjunction with the lawyer's own name if the lawyer's practice is devoted to
providing routine legd services for feestha are lower than the prevailing rate in the legad community for
those services.

(©) A law firm with offices in more than one jurisdiction may use the same name in each jurisdiction, but
identification of the lawyersin an office of the firm shdl indicate the jurisdictiondl limitations on those not
licensed to practice in the jurisdiction where the office is located.

(d) The name of alawyer holding a public office shdl not be used in the name of alaw firm, or in
communications on its behdf, during any subgtantid period in which the lawyer is not actively and regularly
practicing with the firm except as permitted by Rule 1.17.

(e) Lawyers may dtate or imply that they practice in a partnership or to other organization only when that is
the fact except as permitted by Rule 1.17.

Comment

A firm may be designated by the names of al or some of its members, or by the names of deceased
members where there has been a continuing succession in the firm's identity. The United States Supreme
Court has held that legidation may prohibit the use of trade names in professond practice. It may be
observed that any firm name including the name of a deceased partner is, gtrictly speaking, atrade name.
The use of such names to designate law firms has proven a ussful means of identification. However, it is
mideading to use the name of alawyer not associated with the firm or a predecessor of the firm.

Paragraph (a) precludes use in alaw firm name of termsthat imply that the firm is something other than a
private law firm. Two examples of such terms are "academy” and "inditute”. Paragraph (b) precludes use of
atrade or fictitious name suggesting that the firm is named for a person when in fact such a person does not
exig or is not associated with the firm. Although not prohibited per se, the terms"legd dlinic’ and "legd
sarvices' would be mideading if used by alaw firm that did not devote its practice to providing routine lega
sarvices at prices below those prevailing in the legal community for like services.

With regard to paragraph (c), lawyers sharing office facilities, but who are not in fact partners, may not
denominate themsdlves as, for example, "Smith and Jones', for that title suggests partnership in the practice
of law.



